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We’re seeing a pullback from the small acts of engagement that define community life.

The percentage of adults reporting they
have boycotted a product in the last 12

months has dropped.

The percentage of adults reporting they
are likely to vote in upcoming elections

has increased since 2023.

Politics Recs

Opinion Committee

Share of
people
discussing
politics
down 5
points

Share of
people
giving TV
show recs
down 13
points

Share of
people
defending
an
unpopular
opinion is
down 7
points

Share of
people
likely to
serve on a
committee
down 5
points

Discuss Politics

Defend opinions

Boycotted a
product

Served on a
committee

78%

56%

38%

18%

Voters who are most likely to be active in their
community through various forms of civic

engagement, like grassroots activists.

Halo has outer spheres of influence which include Community Leaders and Social Media Activists - these
are the top 15% most engaged in their community.

Civic engagement is shrinking nationally and influence is
consolidating at the community level.
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Have attended a protest 
(-2 points)

SOCIAL MEDIA
ACTIVISTS

Discuss Politics

Defend opinions

Boycotted a
product

Served on a
committee

77%

55%

39%

17%

Voters who are the most active on social
media and utilize these platforms to share
their views on various issues and causes.

15%

13%

29%
Have subscribed to a newspaper 
(-4 points)

9%
Have volunteered politically
(-2 points)


